PT BRAND AMBASSADOR OPPORTUNITY (Raleigh)

Location North Carolina J
https://lwww.genclassifieds.com/x-631716-z E

Creative Channel Services (CCS) is currently seeking part-time Brand Ambassadors who can quickly learn about electronic products, have a knack for retail sales, and
are comfortable interacting with and training retail sales people.

The Brand Ambassador's primarily responsibilities include driving brand awareness, providing product knowledge, building strong relationships at retail, and ultimately
increasing product sales. They accomplish this by demonstrating a communication style that explains technology to the retail sales associates and store managers on the
features and benefits of our client's products and services.

Program Details:

Program: Qualcomm Snapdragon

Launch: 8/7

12 week program with extension highly likely

Hours: Monday-Friday 1 hour store visits (flexible schedule)
Saturday/Sunday 4 hour shift

Location: Best Buy -- territory 8 Raleigh area stores

Pay: Hourly rate + Drive Time + Full paid training

APPLY: http://creativechannel.hodesig.com/job_detail.asp?jobid
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